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O|C|0{HRL|AH0|M2] 0|2 EC{ (Theoretical Foundations of Media Communication)
O|C|{HZFL|AH|0|M 2| T|0|E{ nFskH ECf (Data Science Foundations for Media Communication)

W 0jC|of B =LA -CIX[E oA

DIC|0fArY 8! BYUZ (Media Industries and Management)

O|C|ofAFH o] ZHM|E 1= (Economic structure of Media Industries)

DIC[of2r e | SHEH|QIDt 7| Y¥ T2 (Media Industry Value Chain and Strategies)
A5t 228 0|C|0] 7| (Case Studies: Global Media Companies)

S0 %vLI%IOI*“ (Integrated Marketing Communications)

OIC|0] 2|¥ e M 8! 27| 2t2] (Issue & Crisis Management for Media Businesses)

CIXIE AlCHe| &0 X[ (Advertising Laws in Digital Age)

CIXIE HHA: 322t 23 (Digital Commerce: Sharing & Cooperation)

191 0|C|0f 32|0j|0]E{e} QIZF 1A (Media Content Creators & Influencers)

0|C|0] AFEE QI3 XS & 217 (Finance & Accounting for Media Industry)

CIXIE HA Aeer (Digital Commerce Psychology)

0|C|0] RO|AA 24 (Media Audience Analysis)

W CjojEf- HBLIHO|M BT =2 X

HRLIAHO|M D=9 A4 CIO|LiY A (Social Dynamics of Communication Technologies)
O|C|0 At Y& OLIXIHE (Information Management for Media Industry)
510|22| = 0|C|of 2T 2| 2HAt (Hybrid Media Environment & Information Spreading )
HIEFEH ARFHCI (Metaverse and Human-Computer Interaction)
L 2|E 2=t (Algorithmic Culture)

S 24|21 23t (Blockchain Culture)
BI0)|0|E2} Q15 X5 AlCHe| 22| (Big Data, Artificial Intelligence, and Ethics)
HIOIE 2t HFLIFHO|M HF=2X| ¥/ 2 (Data & Communication Technology Workshop)
AFEQIEHITL O|C|O] (Internet of Things & Media)
CIX|E EHAZHO|MI} £t A5 HRELIAO|M (Integrated Persuasive Communication for Digital Transformation)
i[O|E Ofol' gt X|A 224 (Data Mining and Knowledge Discovery)
214|0|E{2t O|C|0{HFL|H|0] A AHEHS! (Big Data and Media Communication Ecology)
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OlEH|QIHE, K-H M2 MH (Entertainment, K-Culture & Fandom)

=24 0|C|0-AEHQIHE A1 22} (Global Media Entertainment Industries and Culture)
=24 AEHHQIHE AFLIt oFF (Global Entertainment Industry and Korean Wave)

OJC|Oof YR HIQIHE ZHIX EAM (Media Entertainment Contents Analysis)

At et of AIEHIQIHE D[¢] (Case Studies: Korean Entertainment Companies)
QNEEHQITHE DI HFLIZ 0] (Entertainment Marketing Communication)

OIC|0] AEEHQIHE A 2]et (Media Entertainment Psychology)

ANEHQIHE EHME 24 (Entertainment Trends Analysis)

O|C|0f 2EIXQF OTT (Media Contents & OTT)

EHADIC|0Qf QLA A (Transmedia Audience)

QUIAA QA O|X|HE HFL|HO|M T2k (Audience Engagement Communication Strategies)
AEHQIHE, 232t H YAt (Entertainment, Culture & Gaming Industry)
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